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| also like to welconme you to the 84th issue of the "Mredyou
Newsl etter™!

Today i s Sunday, the 0Ol1lst of June, 2003.
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The current nunber of subscribers is: 5,484

Today | have four points | would like to tell you about...

First, alittle while ago |I asked for your opinion on nmaking
this newsletter available in PDF format.

The May i ssue has been downl oaded so far 20 tinmes in PDF format.
Not a |ot, but ok.

BTW The branding tool has been downl oaded 11 ti nes.
You can downl oad the small branding tool for the PDF
version of this newsletter at:
http://ww. add2it.con go/to. pl ?l =brander

But for the newsletter version where | just email a short notice
with either a PDF attachnent or a PDF downl oad |ink nobody has
subscribed to yet. So |ooks like the demand for this has
actually not been there... even if the survey | have done before
showed sonething different.

Il will wait until the end of June and then decide if | keep
offering it or just renove that again. But the download |ink
for a PDF version at the top of this newsletter will remain. )

Second, last issue | also asked you for your opinion about a
special bundle offer... nost said they would prefer the
Mar keti ng bundl e.

So, here it is... )

The Marketing Expert Bundl e:
Add2it Aut oRespond Pro + Add2it Mail man Pro
Price: $129 ($29 off / 18% off)

Pl ease note also that in May new versions of both scripts have
been rel eased and both have been greatly inproved. :)

Pl ease check out the follow ng pages to see the new features:
http://ww. add2it.conm scri pts/autorespond-pro-history. shtn
http://ww. add2it.com scripts/mail man-pro-history. shtm

Third, followng are the May 2003 gi veaway W nners... :)


http://www.add2it.com/go/to.pl?l=brander
http://www.add2it.com/scripts/autorespond-pro-history.shtml
http://www.add2it.com/scripts/mailman-pro-history.shtml
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Last nonths pronotion & survey entries giveaway W nners:

1st Prize: Subm ssion of an URL of your choice to up to 1182
search engines, link lists and multi submt sites +
Coupon for $5 of f your next Add2it.com Scripts &
Servi ces order.

The wi nner is: Nancy Buckner

2nd & 3rd Prize: Free to Sell 6 eBook collection incl.
possibility to get nonthly comm ssions and
upgrade to Add2you Advanced Level +
conmmi ssions paid for your upline + Coupon for
$5 of f your next Add2it.com Scripts & Services
order.

The wi nners are: John Barnes
Ji m Geor ge

Last nonths Add2it Affiliate Program gi veaway W nners:

4th & 5th Prize: For one nonth your banner or text ad on al
affiliates index pages + Coupon for $5 off
your next Add2it.com Scripts & Services order.

The wi nners are: Wayne Lockwood (nost visitors)
Doug West (nobst sal es)

Last nont hs Add2you Program gi veaway W nners:

6th & 7th Prize: For one nonth your banner or text ad on al
menbers i ndex pages or Free to Sell 6 eBook
collection incl. upgrade to Add2you Advanced
Level + comm ssions paid for your upline +
Coupon for $5 of f your next Add2you.com order.

The wi nners are: Mauricio A Gones (nobst visitors)
Joseph Martin (nost sales)

Congratulations to all winners... :) Al winners will receive
a separate email nessage with details.
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Pl ease don't forget to join our nmonthly & annual giveaway at:
http://ww. add2it. coni gi veaway. shtml or at
http://ww. add2you. conf gi veaway. sht n

Forth, | just wanted to |et you know, that between the 14 and
21th of June | will be out of the country. During that tines
scripts can still be ordered and will be delivered
automatically, but services and questions will need to wait

until the 22nd of June.

In case of an energency, | can be reached at:

ener gency@dd2it.com

K, now let's get started immediately ... have fun, relax and
enj oy!

Frank Bauer

Publ i sher & Editor of the "Mredyou Newsletter"”
<mai | t 0: news@add2i t.conp

2) Sponsor O This Newsletter |ssue:

(0o0)
R .0000--(_)--0000.---------------------- +
| Get the mailing |list managenent script that every publisher
| and webmaster needs to be successful and don't just take ny |
| word for it... read what many ot her say about it and
| get your own copy of Add2it Miilman Pro today at: |
| http://ww. add2it.com go/to.pl?l =mail man- pro |



http://www.add2it.com/giveaway.shtml
http://www.add2you.com/giveaway.shtml
mailto:news@add2it.com
http://www.add2it.com/go/to.pl?l=mailman-pro
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"I"mLeaving So Here Are My Secrets"”
by Mark Joyner

Part |: How |l Got MIIlions of People to Subscribe to My
Newsl etters

Yes, it's true.

By now you' ve undoubtedly heard the runors that |I'mgetting out
of the Internet Marketing business.

| won't bore you with the details, but yes, the runors are true.
|"ve got no reason to hold anything back ..

In this short series, | want to | eave you with sone of the npst
powerful concepts |I know. 1'll make this series short,
to-the-point, easy to read, and i medi ately useful.

A you probably already know, | have sone of the |argest opt-in
lists in the world. MIlions of people have subscribed to our
lists over the years. (And, no, we're not tal king about spam or
j unk subscri bes.)

Make no m stake - your opt-in list is your nost powerful weapon
in the Internet Marketing war.

How did we do it?

Vel l, three key concepts: "neaningful selective
co-registration”, "viral marketing", and "nultiple streans of
subscri bers".

Section A: "Meaningful Selective Co-Registration”

Co-registration is where your subscription piggy-backs on
anot her subscription or sign-up form sonmewhere el se.

For exanple, a free email service asks you to sign up. During
the sign up process they ask you if you al so want to subscribe
to a few free newsletters, or receive special offers via email.
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That's co-registration and it is perhaps one of the nost
effective neans ever devised of building an opt-in |ist.

The problemis, nost co-registration systens are: neaningl ess
and non-sel ective. So, you may end up with a heap of
subscri bers, but they are worthless to you.

They are neani ngl ess because they establish no relationship with
the subscriber. |If the subscriber goes to sign up for a free
emai | account, he's not going to renenber that he signed up for
"Bob's Fishing Tips".

They are non-sel ective because nost of these co-registration
systens are driven by greed. ("Yes, Bob, I'Il add the option
for people to subscribe to your Fishing Tips newsletter on ny
Marilyn Manson Fan Club newsletter. Just pay ne $1 for every
subscri ber we give you, OK?")

Co-regi stration when neani ngful and selective is frighteningly
power f ul .

Let nme give you an exanple. Wen people subnmt a URL to the
Aesop search engine, they are also given the option to sign up
for ny Mnd Control Marketing letters. They also automatically
agree to receive the Aesop Search Engine News (it's a condition
of their listing).

The MCM | ist is conprised of people who want innovative and
powerful ideas for marketing their products through the
Internet. |If sonmeone is submtting a URL to a search engi ne,
it's a safe bet they are interested in innovative ways to narket
onl i ne.

Since they submtted a URL to the Aesop engine, the relationship
is clear. W only offer two subscriptions, so it's selective...
And as you can see, both of the relationships are neaningful to
the recipients.

So, does this work? Yes - |ike crazy.

Not only are the relationships strong, but the volune is

massi ve. W get thousands of subm ssions to the Aesop search
engi ne every single day - as | wite this yesterday we received
17,478 URL subm ssions (yes, in one single day).
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Section B: Viral Marketing

In Part 1-A |1 tal ked about the proper way to use co-registration
to get meani ngful subscribers to your I|ists.

Co-registration is wonderful in that once you get it set up, as
|l ong as the origin-source of your subscribers renains active,
you W Il have a steady stream of subscribers flow ng in.

It's a great feeling.

It's a steady stream but it's still finite. Further, you're
still at the nmercy of the origin-source. |If the source dries up
so does the source of your subscribers.

Now, what if you could take your existing nunber of subscribers
and allow themto work to build your list for you?

This is viral marketing and it's a wonderful thing.

(Allow ne to reveal for the first tine ever sone of the viral
theory | devel oped at Aesop. These are the terns we used when
we di scussed viral marketing at our offices and everyone who was
exposed to this theory had to sign a non-discl osure agreenent.)

Viral marketing is wonderful, but "True Viral Systens" are quite
rare.

True Viral System one with a "Spawn Rate" of X > 1.

Spawn Rate: The Rate at Wi ch Your Viral System Grows - That
is, for every one person who enters the viral
system they wll, on average, result X nunber
addi ti onal people spreading the word as well.

| f your spawn rate is greater than 1, over tinme
you have sonething that grows and grows
per petual ly.

Now, every viral systemdies at sonme point even if they are
truly viral. And your system does not have to be truly viral
for you to benefit. |If you have a spawn rate of X < 1 you stil
get growh - and growh, when you're tal king about an enai
list, *is* a wonderful thing.

Ah, this is the *theory* of viral marketing. It sounds
wonder ful doesn't it?
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The problemis, getting the actual result is the problem
Here's where the real value of what | have to tell you surfaces.

How do you increase the Spawn Rate of your viral systenf

In layman's terns: how do you get people to spread your
mar keti ng nmessage for you?

1. The Golden Rule of Viral Marketing:
"If there is no notivation, there is no viral growh."
What does this nmean?
Vell, why don't | put it this way:
G ve nme $500 dol |l ars.
You heard ne. G ve ne $500 doll ars.
Punk.

Wel |, you're probably asking yourself right now, "why?"
(And you may have two other words for nme as well.)

See, when you ask soneone to do sonething for you, unless
t hey have sone notivation to do so, they sinply won't do
it.

Not e how you reacted when | asked you, out of the blue for
$500. (If your reaction was "sure", please contact ne
i mredi ately: mark@esop.com.

Somre may bal k and say, "Well, | don't have to have a reason
every tine | do sonething for soneone. Sonetines | just
want to help people.”

Well, in that case, your notivation is probably that you
want to please the favor-asker (or you want to avoid the
pain you wll experience by saying "no.").

2. Modtivate People to Spread Your Message by G ving Them a
Conpel i ng Reason to Do So

Whay shoul d they tell people about you?
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The classic way to notivate people to spread the word is to
bribe them "Pass this on and we'll give you "(fill
in the Wi th your creativity).

But notivation doesn't have to be so overt.

Soneti mes people are notivated to pass things on for subtle
reasons. For exanple, hunorous enmails are sone of the npst
frequently passed on itens on the net. One m ght argue

t hat people are notivated by the approval and appreciation

they will receive fromtheir friends.

In the Real Tine Interactive Marketing Experinent (a great
viral ploy we used to build our lists at Aesop) curiosity
was the main notivator. |In order to see the results of the
experinment, people were required to tell 3 friends about

t he experinent.

As you can see, the possibilities here are endless ...

Section C. "Multiple Streans of Subscribers”

The concept |'m about to introduce to you is perhaps the nost
powerful of all list building principles.

In Parts I-A and I-B | tal ked about two very powerful theories
of list building. As with any marketing idea, the effectiveness
of these ideas are dependent upon how well (and how
aggressively) you enploy them of course.

It's like swinging a bat at a basebal

Sometinmes you'll strike out. Sonetines you'll hit a foul ball.
Sonetinmes you'll bat a man onto first, and sonetines you'll hit
a hone run.

O course, we can never predict which of these efforts are going
to render the best result. This is why nost marketers live in
fear. W're always afraid that our marketing efforts wll
suddenly stop rendering results.

Even worse, when we have a margi nal success we tend to dismss
it and nove on chasing that elusive "honme run".

Wiy is this?
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It's probably a throw back fromthe pre-Internet direct

mar keti ng days. See, back then a marginal result neant a
negative RO (Return on Investnent). That is, you'd make $100
in profit froman ad, but since you spent $200 on the ad itself,
you have an RO of - $100 (that is, you lost a hundred bucks).

The Internet has so many wonderful free methods of spreading
your marketing nmessage that margi nal successes shoul d not be
overl ooked at all. 1In fact, they should amassed in great
nunber .

This is the core of the list building principle of "Multiple

Streans of Subscribers". That is, if you can amass thousands of
mar gi nal |y successful |ist building canpaigns, over tinme you
will have "nultiple streans of subscribers” constantly flow ng
in.

As you can inmagine, this is a great feeling!

Now, here's a technique | used to accelerate this process
greatly. | created a tool for ny various affiliate prograns
called "the automatic affiliate list building systent.

| sinply gave ny affiliates a line of code to add into their
website. The code would put a subscription box for one of ny
newsl etters on their site.

O course having thousands of sites with a subscription box for
ny newsl etter was wonderful (how s that for automating nultiple
streans of subscribers?), but why would a webmaster do that?

Vell, as | nmentioned in I-B (Viral Mrketing) people nust have a
notivation for spreading your nessage. The notivation can be
anything, but in this case the notivation was noney. Every
subscri ber sent to us by themwas recorded with their affiliate
ID. We promsed the affiliates that whenever we woul d rel ease a
new product to that |ist we would do so on their behalf with
their affiliate ID in place.

They send the person to us once and we sell to the subscriber on
their behal f perpetually.

The result? W never had to invest any noney in this
advertising (we only had to pay comm ssi ons when the adverti sing
resulted in a sale) and it brought us a steady stream of new
subscribers for our various lists every single day.
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In fact, it built a list of 30,000 subscribers for one of the
projects | launched in just 4 weeks.
Stay Tuned for Part Il: Howl Sold MIlions of Dollars in

Products and Services Over the Net on a Zero Dollar Ad Budget

Mark Joyner is the CEO of Aesop.com the #1 Best-Selling Author
of "M ndControl Marketing. conf and the creator of sone of the
nost visited websites in the world. Mark is |eaving the

I nternet Marketing business and giving everything away to a

| ucky 2,000 people. The actual source code for the systens
menti oned above is included in the package as well as two data
CDs with source code for al nost every system Mark has ever
created and 18 audio CDs where Mark is grilled for hours by 14
of the world's greatest Internet Marketing experts. He gets
into even greater detail in those CDs and reveal s things he has
never reveal ed before. Only 2,000 will be sold, so be sure to
get yours before they are gone:

http://ww. add2it.com go/to. pl ?l =Far ewel | Package

STAY TUNED FOR THE REST OF THE SERI ES:

Part Il: How |l Sold MIlions of Dollars in Products and Services
Over the Net on a Zero Dol |l ar Ad Budget

Part 1l1l: How | Found Hundreds of Thousands of Affili ates

Part |IV: Case Studies: How | Sold $100,000 in One Wekend and
$600, 000 i n Three Weks

Part V. How | Shot My Book to #1 on Amazon in 48 Hours
Part VI: How | Got My eBook Downl oaded One M IIlion Tines

Part VIl: How |l Shot One Site to #37 Qut of Al the Sites in the
Wrld in 6 Weeks

Part VII1: Wiy |I'm Leaving, Were |I'm Going, and How I Pl anned
ny Exit


http://www.add2it.com/go/to.pl?l=FarewellPackage
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4) News & Changes At Add2it, Add2you & MI1lion-Mall:

This section will keep you updated on all inportant news and
updat es regardi ng: www. add2you. com
www. add2it.com & ww. add2it. de
ww. mllion-mall.com& ww. mllion-mall.de

Bel ow you find out about the 9 nobst inportant news & updates
during the nonth of May.

English / Englisch:

05/04/03 - The latest issue of the "Mredyou Newsletter" is
now online available in the back issues section at:
http://ww. add2it.com news/i ssues. sht n

05/ 17/ 03 - The X-Linking hel ps everybody page has been updated
at :
http://www. mllion-mall.com cross. shtn

05/ 20/ 03 - Add2it AutoRespond Pro V1.10 has been rel eased. For
a conplete list of new functions, please visit:
http://ww. add2it. conl scri pts/autorespond-pro.shtm

05/23/03 - New. We'll pay you now on demand through PayPal,
StormPay or by bank transfer (only to bank accounts
in Germany). There is only a $1 m ni num bal ance and
you can request the paynent of all conm ssions earned
14 or nore days ago anyti ne:
http://ww. add2it.com ref/index. shtm
http://ww. add2you. com f ags. sht n

05/23/03 - Add2it Ml man Pro V2.63 has been rel eased. For a
conplete list of new functions, please visit:
http://ww. add2it.com scri pts/ nmail man-pro. sht ni

05/23/03 - There is a new script bundle offered that can save

you $29 on your order. Please take a |ook at:
http://ww. add2it.com scripts/order. shtm



http://www.add2you.com/track.cgi?id={--add2you$m4u--}
http://www.add2it.com/ref/track.cgi?id={--add2it$m4u--}
http://www.add2it.de/
http://www.million-mall.com/
http://www.million-mall.de/
http://www.add2it.com/news/issues.shtml
http://www.million-mall.com/cross.shtml
http://www.add2it.com/ref/track.cgi?id={--add2it$m4u--}&pid=arp
http://www.add2it.com/ref/track.cgi?id={--add2it$m4u--}&pid=join
http://www.add2you.com/faqs.shtml
http://www.add2it.com/ref/track.cgi?id={--add2it$m4u--}&pid=5
http://www.add2it.com/ref/track.cgi?id={--add2it$m4u--}&pid=scop
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German / Deutsch

20. 05.03 - Add2it AutoRespond Pro V1.10 wurde veroffentlicht.
Un di e konplette Liste der neuen Funktionen zu sehen,
besuchen Sie bitte:
http://ww. add2it. conml skri pte/ aut orespond- pro. shtm

23.05.03 - Add2it Miilman Pro V2.63 wirde veréffentlicht. Um
di e konplette Liste der neuen Funktionen zu sehen,
besuchen Sie bitte:
http://ww. add2it. conl skripte/ mai |l man-pro. shtm

23.05.03 - Es wird ein neues Skriptpacket angeboten wel ches
| hnen 29 Euro einsparen kann. Bitte schauen Sie es
sich an unter:
http://ww. add2it. conl skri pte/ bestellung. shtn

"Pick Up the Sl ack”
by Bob Gsgoodby

Many people in business on the Internet try to market only one
product. |If the demand for that product is weak or if the
demand dries up, they are virtually out of business. Snart
entrepreneurs however diversify their offerings, and if the
demand is sl ow for one product or service, the others usually
pi ck up the sl ack.

If you have a web site, and if you are trying to do business on
the Internet, this is a nust. You can feature your diverse
offerings there. Strategically placed ads should point people
to your web site, and if you have diversification, an added
advantage is that your advertising is doing double duty.

Peopl e may be attracted to your site by an ad for one product or
service. \Wen they get there they will see your other

of ferings, and m ght purchase one of them which nay not be what
attracted themthere in the first place.

But here is the real thing that everyone who has a web site nust
realize. You seldomnake a sale on the first visit soneone


http://www.add2it.com/ref/track.cgi?id={--add2it$m4u--}&pid=arpd
http://www.add2it.com/ref/track.cgi?id={--add2it$m4u--}&pid=11
http://www.add2it.com/ref/track.cgi?id={--add2it$m4u--}&pid=skbs
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makes, and there nmust be a reason for themto cone back. There
are a nunber of ways to get repeat visitors. Contests have

al ways been a big draw, and this can take several forms. Most
people can't afford to give away "high ticket" itens on a
regul ar basis, but there are a nunber of |ow cost alternatives.
I nformati onal products are always a good bet.

Sticky Wb Sites are a hot button these days. So what is a
"sticky" web site. | guess an acceptable definition is one that
gets the people to "stick around" because there is good content
there. There are no real criteria for good content as that
depends on the focus of your site. The bottomline is that if
people |ike what they see they will return.

I f you expect people to cone back and be a repeat visitor, you
must not only have high quality content, but it nust al so have
changi ng content. Your web site nmust al so be recogni zabl e as
far as its nanme is concerned. Meaningful nanmes today however,
are not easy to acquire. As Dr. Kevin Nunley reported, "A
recent survey showed that of the 25,000 words we comonly use in
t he English | anguage, nore than 93 percent are already

regi stered as donai n nanes."

This neans we have to be a bit creative when registering your
URL. Forget about the | ong nanes that have no relation to an
actual company. |'mrem nded of the follow ng joke:

"Jack loved going to the Wb, and decided to have his own web
site. H's URL was "M ckeyGoof yPl ut oM nni e. conf and | asked why
it was so | ong.

"Because, " Jack explained, "they say it has to have at |east
four characters.™

VWiile this is a bit extrenme, you get the point.

Some special characters such as a dash are permtted and so are
nunbers. W recently registered http://ww. 1-webw z.com While
not the nost creative nane, it is easy to renenber. As an added
bonus, we have a different server for this addresses so that in
the event one is down, or has a long termproblem it is an easy
matter to switch. Al of these are tools at your disposal to
sel |l your product or service. Not only should your offerings be
di verse, but so should your nethod of delivery.

Diversification is inportant in any business, but in one as
"fickle" as the Internet, it is a nust.


http://www.1-webwiz.com/
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Did you know t hat subscribers to Bob Osgoodby's Free Ezine the
"Tip of the Day" get a Free Ad for their Business at his Wb
Site? Great Business and Conputer Tips - Monday thru Friday.
Instructions on how to place your ad are in the Newsletter.
Subscribe at: http://adv-marketing. com busi ness/ subscri be2. ht m

Each issue, we are going to post a new question of interest for
all marketers and the best answer(s) to the question of the
previ ous i ssue.

The question for the next issue:

This time | have sone very interesting questions for al
webrmast ers and entrepreneurs.

Pl ease be so kind and answer a short survey in regard to

| ead generating web sites, howto wite an article and downli ne
behavi or at:

http://ww. add2i t.com news/ nor edyou- survey. sht n

The result will be published in the next issue.

You have an interesting question you would |i ke answered?
Pl ease submt it also at:
http://ww. add2i t. com news/ nor edyou- survey. sht n

The question of the |last issue:

Last issue | asked you to answer a short survey in regard to
downl i ne-bui | di ng groups, CAE scripts and newsl etter canpaigns.

The results of the survey:


http://adv-marketing.com/business/subscribe2.htm
http://www.add2it.com/news/more4you-survey.shtml
http://www.add2it.com/news/more4you-survey.shtml
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1. Are downline-building groups good to build a big downline?
(Question submtted by: Chin Cheong Heng)

Warren Contreras <warren@ii-fm conp:

"Sure, if you start one. The ones who win big are the ones on
the top. Unless you want to join and pronote every program
they offer, you are better off creating your own. You can
acconplish the sanme or better results with a sinple website
if you know how to present it as a plan and not a pronotion."

Henry E. Stewart <dothens_3902@rsn. conp:
"I amcurrently in several downline building groups. They are
very beneficial in building huge downlines. ON,
Revol uti on9, Referralware, are sone good ones. These also
have tremendous opportunity for paid prograns.”

Ken Denton <webnast er @ nt er net busi nessbui | der. net >:

"The answer is yes and no. The question is not whether they
work or not, but whether those you recruit are active or not.
So, should you decide to join one, you need to be very
pro-active in working with those you recruit to encourage
themand to teach themhow to recruit.

There is no value in a | arge nunber of people in a downline
who are not active and commtted."

Wayne Lockwood <ent@l itemarketingsol utions. conp:

"Downline groups are dine a dozen. There are a few good ones
still out there, but ny personal experience with these type
of pronotional tools is that until you get your own personal
downl i ne up and running, you receive a lot of email from your
"upline.’

In a sense, your upline is getting the benenfits of new
menbers under them not the new nenber. Sone downline groups
only let you nmail to those that are directly under you if you

join their free accounts. | have found it is better to use
other nedia to pronote your service or product to potenti al
buyers.

My personal suggestion: Use banner exchanges, wite articles
for your niche and send themto article subm ssion services.
Bot h have pulled very well for ne in the last nonths. Free
classifieds are doing well also. Be sure to use a

"throw away' email address for contact purposes on this one

t hough. Let nme know, and I will send you a list of the above
tools I use presently.
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| amjust now getting involved with the pay-per-click search

engine area. | look forward to this type of targeted buyers
to work extrenely well for me over tine. At least in the
start, | have seen good responses so far."

Mal Robertson <cont act @wbsuccess. uk. conp:

"Depends on the group!
Be careful, there are nmany scans and rip-offs out there!"”

Doug Nel son <dougl as_n@ot mai | . conp:

"I see the word 'big" in your query and the red flag junps up!
Though these list building groups may give you large list the
size is not what is inportant. If your list is small but
receptive and your content/offers are high-quality,
professional offers you may find a smaller |ist nore
responsi ve. As you becone known your nane will be passed by
wor d- of -mouth (or word-of-email) and your list will grow
Many peopl e use downline clubs to "build their own downline
but do nothing but market to them You nust offer value and
they wll cone.”

Janmes Carney <sl opok8225@ahoo. conp:

"l have had true difficulties wth downline building. Most
ways toy do it are thru other affiliate prograns and in nost
cases you do not receive an enmil address but the ability to
send nessages thru their online email prograns. So in
reality it is not your group to keep but to borrow "

Comments: | believe that downline building groups will not

build YOU a downline, but give you the necessary
tools to help YOU to build YOUR OAN downl i ne.

| agree with Janes that it is inportant that the
downl i ne buil ding group gives you access to the nanes
and emai| addresses of those in your up- and even
nore inportant, your downline.

You m ght renenber that | recomended in the Apri

i ssue (http://ww. add2it.conl news/issues.shtmnl)

i Downline at http://idownline.add2it.com Wth them
| have been able to build downline of 234 nenbers in
just 10 weeks.

Anot her interesting new downline building group is
now in pre-launch is Utradownline at:
http://ww. add2it.com go/to. pl ?l =udownl i ne



http://www.add2it.com/news/issues.shtml
http://idownline.add2it.com/
http://www.add2it.com/go/to.pl?l=udownline
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The reason why those work very good is sinply that
menbers at the higher |evels are getting paid

commi ssions even for free nenbers. This gives them
a great reason to actively sponsor. This way they
build not only their own downline, but thanks to
spill over, even the downline of their dow i ne.

2. \Were can | get CE scripts and how can | use then?
(Question submtted by: Liz Darby)

Warren Contreras <warren@u i -fm conp:

"The best way is to wite them if you don't have the skills
yet, the owner of this newsletter does and | can tell you
from personal experience he is very reasonable and does an
excellent job."

Ken Dent on <webnast er @ nt er net busi nessbui | der. net >:
"Well, obviously Add2it.comis a good source. Also,
Wl Master at http://willmaster.confpossibilities/ is a good

source. |If you are looking for free scripts, you can al so go

to a search engine |i ke Google and search for 'free cgi
scripts.” You'll find a lot.

Most good CGE scripts are self-installing and contain a read
me file to tell you exactly what steps to take. You need a

host that allows you access to the Cd Bin and you'll need an

FTP programto upl oad your files."

Wayne Lockwood <ent@l itemarketingsol utions. conp:

"This question is a gime! Add2it is second to none on the
internet. | presently use the Add2lt Go-To Pro for ny
advertising tracking nethods. | love it! Just what the
doctor ordered so to say! :)

| ook forward in the near future to purchasing other scripts

from Frank, and am | ooking into the Mailman Pro version.

You really can't any cheaper than Add2it professional CA

Script installations. | have seen sonme services charge up to

$100+ to install their scripts. $29 seens nore than
reasonabl e.

Starting to sound |i ke a comrercial now, but you get the
point. :) Once you use the Add2it script, you won't go
el sewhere. (shanel ess advertising) |If you need to check out


http://willmaster.com/possibilities/
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the scripts, visit this link:
http://ww. add2it.com ref/hone/ vast domai n. sht ni

Ri chard Stephens <l st e8074@i gpond. net. au>:
"http://hotscripts.comis a great site, but not all the
scripts are free. They have thousands of great scripts in
heaps of | anguages.

There's another good site, but i can't renenber the URL. |
think it was sonething like http://ww. dynam cdrive. conf

Mal Robertson <cont act @wbsuccess. uk. conp:
"Try these for Free CA & Java Scripts:
WWW. STeSOouUr ce. com
www. i bui I tthis.com
wWww. cgi f or me. com
wwmwv. freescri pts. cont

Doug Nel son <dougl as_n@ot mai | . conp:

"There are many sites online that offer "CA scripts'. | find
that | enjoy running a search and choosing a different one
each time | need a script. That way | know what they offer.
You never know and you m ght think you have found the 'best’
only to find one that is easier to navigate with your next
search. O course, when you find '"that one' then stay with
them You could try: http://ww. willnmster.com"”

Janmes Carney <sl opok8225@ahoo. conp:

"I have found nmany great sites with CA scripts both free and
paid. Because | have used many from so nmany different
sources | would not feel confortable plugging any except this
one. Add2it has sone of the best free and paid C@ scripts
found and the greatest thing about themis they are
constantly updat ed/ upgraded very often. Al ways better than
before. ™

Comments: First a big thank you to Warren, Wayne and Janes. :)
May | use your feedback as testinonials on ny site?

But al so thank you for the other great resource
links. Now !l would |like to add sone of ny favorite
resources in this category on the Internet:

http://ww. cgi -resources. conl
http://ww. scri ptsearch. coml
http://ww. webmast ers-central . com
http://ww.icthus.net/CA-Cty/



http://www.add2it.com/ref/home/vastdomain.shtml
http://www.dynamicdrive.com/
http://www.smesource.com/
http://www.ibuiltthis.com/
http://www.cgiforme.com/
http://www.freescripts.com/
http://www.willmaster.com/
http://www.cgi-resources.com/
http://www.scriptsearch.com/
http://www.webmasters-central.com/
http://www.icthus.net/CGI-City/
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http://ww. al |l thescripts. com
http://ww. programmer sheaven. com
http://wwv. freeperl code. conl

3. I would like to know nore about setting up and |aunching a
newsl etter canpaign to build a mailing list. Any tips?
(Question submtted by: Susan Rusnak)

Warren Contreras <warren@i-fm conp:
"Don't believe that garbage about newsletter lists being the
only way to nake noney online. Wat it will do is chain you
to a schedul e that overwhel ns you with the burden to furnish
original and good copy to satisfy your readers or they quit.
Then you will just have your friends as subscribers and you
al ready know them There are easier ways to build a |ist and
have others help you build it for free (and I don't mean
ListFire)."

Charl es Naundorf <cnaundorf @worl dnet. att. net>:

"1 would recommend sonething in your subject area to be given
FR*EE. Set up your nessage to have themrespond and that
gives you their Email address. Also, each of your letters
shoul d have your nane and street address, plus a tel ephone
nunber. That assures people that you are a bonifide real
person, not soneone hiding in the background.

BTW Be yourself when witing."

Ken Denton <webnmast er @ nt er net busi nessbui | der. net >:

"The first step is to determ ne the theme of your newsletter
and then to determ ne where your subscribers are going to
cone from There are about four primary neans of getting
subscri bers.

1) Capture them at your website.

2) Get them from advertisi ng co-ops.

3) Buy themfroma list building service.

4) By listing your newsletter in the listing services.

You can find a ton of each of these services with a search
engi ne. Just take your tinme to | ook at each one before
maki ng a decision as to which one(s) you will use. If you
choose to use any or all of the last three, you can build a
big list faster, but it will likely be | ess responsive. If
you use only a capture on your website, your list wll grow
much nore slowy, but will likely be nore responsive.


http://www.allthescripts.com/
http://www.programmersheaven.com/
http://www.freeperlcode.com/
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Before you decide to publish, knowthat it is a |ot of work
and takes a lot of tine. Be sure to keep your content fresh
and relevant to your thene.

Don't try to do it fromyour hone conputer. Get a mailing
program and publish fromyour website. | began with Add2lt
Mai | man Free and | ater upgraded to the Pro version."

Wayne Lockwood <ent@l itemarketingsol utions. cone:
"Try creating a small mni site with your subscription form

and join a couple of autosurf sites for traffic. | use
several of these sites with very good response. Enmail ne and
Il will send you a list to check out.

| amalso a nenber with several advertising co-ops that send
you new subscribers if you publish the subscriber's ad. You
have the control on how nany ads to place in your ezine so as

not to overload it wwth too many at once. |If you don't wite
articles, start! :) Then submt themto many of the article
subm ssion sites for increased exposure... | even use an

article every once in awhile on the autosurf sites and get
good responses.”

Ri chard Stephens <l ste8074@i gpond. net. au>:
"You need a good autoresponder and you need to create
sonet hing other than just a boring newsletter. People get
sick of reading "This nmonth on nmy site we did bla bla bla and
achieved bla bla bla.” You need sonething that makes it
worthwi l e for people to sign up. On ny site, the incentive
is a free copy of a software programthat i normally sell for
$39.

You could al so i nclude an E-Course."

Mal Robertson <contact @websuccess. uk. conp:

"Yes, One way = start with an FFA page. Link your reply to an
of fer of some sort (preferably FREE) to get people to click.
Make the offer the first mailing froma decent autoresponder.
Fill your follow ng autoresponder pages wi th useful ideas and
links to sites YOU have know edge of and can recomrend.

Don't forget to include a "Renove" option if your responder
does not provide this automatically.”

Doug Nel son <dougl as_n@ot nai | . conp:
"Only one tip! Try this |ink! Ezine Announcer.
http://wetrack.it/ezal af.cgi 760



http://wetrack.it/eza/af.cgi?60
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P.S. That's not ny link but these guys are everywhere and
only the good | ast."

James Carney <sl opok8225@ahoo. conp:

"Add2it Mailman Pro is the best | have seen. | have
unfortunately at this time only seen it second hand from a
partner. | have the free version and at this point it suits

me. You nust plug your site as nmuch as possible with pop ups
and enmails and advertising ezines etc. to get people to know
you then trust you so they will join your newsletter."”

Comments: Thanks for all the great feedback. :)

On additional advice | want to give in regard to |ist
building, is to pay very good attention to Mark
Joyners article that is included in this issue.

He REALLY knows what he is tal king about. :)

4. Are you a subscriber of the Mdiredyou newsletter?

Yes - 94.4%
No - 0.00%
Don't know - 5.56%

Whenever we find a great product or service and tested it inside
out, this will be the place where you will hear about it.

I f you know about a great product or service that you have

al ready tested inside out, please |et ne know about it. Also if
you own a great product or service, send a sanple and a detail ed
description what nakes it so great to:

<mai | t 0: news@add2it.conp

Again... only if we believe after testing it inside out that
this product or service is really of a great value, it can be
menti oned right here.


mailto:news@add2it.com
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Thi s issues recommended product: Spam Ter m nat or
http://spanterm nator. add2it.com

| personally received already nore than 1,000 SPAM nessages in a
single day... but until now | couldn't do much against it,

wi thout risking to also filter out emails fromny clients and
busi ness contacts that | need to receive.

Now | tried Spam Term nator and | can finally give ny delete
button a rest... and gain back the tine I wasted before on
manual |y sorting out the SPAM

You know... a |ot of spammers use fake enmil addresses, do you?

One of the 18 automated Spam checki ng systens that are build
into Spam Term nator, is to ping the senders address of an
incomng email to nake sure it's valid.

When it does that, it sends a snall email to the sender that
| ooks like this:

"This is an autonmatically generated nessage by Spam Term nat or
(tm. Your nessage "SUBJECT" Has been delivered to: EMAIL
ADDRESS. No further action is required..

You are receiving this nessage because you sent an enmil to
RECEI VERS NAME but YOUR erai|l address was not listed in this
user's Approved sender |ist.

Since many spammers attenpt to nmask their identities by using
fake emai| address, part of the spam protection Spam Term nat or
(tm uses is a patent-pending "ping" process that determnes if
a sender's enmail address is valid.. If it isn't, Spam

Term nat or del etes the of fendi ng spam

The fact that you have received this nessage is verification
that your enmil address is valid, your email nessage has
reached your intended recipient's inbox, and that you have now
been added to this user's Approved sender list..

If YOU would like to reclaim YOUR right to a spamfree inbox
and earn easy residual incone with its unique

auto-viral -marketing system downl oad your free trial copy of
Spam Termi nator (tn) now .

Cick here:

http://bl ockspammow. com'r/ 38 "



http://spamterminator.add2it.com/
http://blockspamnow.com/r/38
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Did you notice that |link? It is automatically the pronotion
i nk of the software user!

And even if the user is just evaluating the software, he/she
will earn $6 on every sale of Spam Termi nator that is generated
through that link... and once the user paid his/her annual fee
of $34.95 for Spam Term nator, the user will be |locked into a

3 x 10 forced matrix that will allowto earn additionally on 10
| evel s.

The user can even use that link to earn $6 after his trial
expired, but until he paid his/her annual fee the matrix incone
will roll up to the next paid user in his/her upline.

Isn't this incredible? And this is just one of the viral
mar keti ng methods build into Spam Term nator... :)

BTW One of the very inportant reason why | endorse this great
product, is... that publishers of email newsletters like
m ne won't get any extra work through the use of this
anti - spam t ool

Opt-in newsletters that are legitimately delivered from
a valid email address will continue to be delivered. And
this is VERY inportant to ne. :)

Summary - | highly recomrend to check out at |east the 30 days
free trial of Spam Term nator at:
htt p://spanterm nator. add2it.com

8) Newsletter Notes & Policies:

a) Please feel free to forward this newsletter in its entirety
to your friends and associates. This information may not be
el ectronically or otherwi se transferred for any other reason.
Al'l rights reserved.

BTW | made the PDF version of this newsletter brandabl e!
What does that nmean? You can now downl oad a snal
brandi ng tool at:
http://ww. add2it.con go/to. pl ?l =brander



http://spamterminator.add2it.com/
http://www.add2it.com/go/to.pl?l=brander

b)

d)

f)

g)

h)
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and use it to custom ze many of the links to Add2it.com

& Add2you.comwi thin the PDF version of the newsletter
with YOUR ONN Add2it Affiliate ID and / or Add2you

Menbers | D.
When you pass it now around as a freebie or gift to other
peopl e... you can earn comm ssi ons!
Privacy statenent: Your nane and enail address will never

be traded or sold with any third party.

To subscribe to the "Mredyou Newsletter” visit:
http://ww. add2i t. com news/
or send an enmail to: <nmailto:subscribe-nmu@dd2it.conp

By standard you will receive a pain text email newsletter
with a PDF version dowload link in it.

If you prefer to receive just a short notice with a PDF
downl oad Iink or a short notice with a PDF attachnent,
pl ease visit: http://ww.add2it.conm news/

When you subscri bed you supplied the foll ow ng data:
First nane:

Last nane:

Emai | address:

To edit your nane, please visit:

http://ww. add2it. com nmp/ ed. cgi ?ndu="enai | »

(Repl ace "emai | with your enail address)

To unsubscribe fromthis free newsletter please click here:
http://ww. add2i t. coml nmmp/ unsub. cgi ?miu="enai | *

(Repl ace "emai | with your enail address)

or send an enmail to: <nmailto:unsubscribe-mu@dd2it.conp

To receive a back issue of the "Mredyou Newsletter",
pl ease download it fromthe newsletter section at:
http://ww. add2it.com news/i ssues. sht n

Disclainer: Wile | believe that the sponsors ezine
advertisenment is ethical, | cannot be held responsible for
any clainms made by third-party advertisers.

If you would like to be the sponsor of next nonth's issue,
pl ease send an enail to the autoresponder at

<mai | t 0: news- sg@dd2i t. conp.

You will receive the "Sponsorship Guidelines" by email.



http://www.add2it.com/ref/track.cgi?id={--add2it$m4u--}&pid=m4u
mailto:subscribe-m4u@add2it.com
http://www.add2it.com/ref/track.cgi?id={--add2it$m4u--}&pid=m4u
http://www.add2it.com/mmp/ed.cgi?m4u=%5eemail%5e
http://www.add2it.com/mmp/unsub.cgi?m4u=%5eemail%5e
mailto:unsubscribe-m4u@add2it.com
http://www.add2it.com/news/issues.shtml
mailto:news-sg@add2it.com
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O sinply visit: http://ww. add2it.conm news/order.shtm

i) If youd like to wite an article with tips, a training
article or a tutorial for webnmasters or entrepreneurs,
pl ease send an email to the autoresponder at
<mai | t 0: news- ag@dd2i t. conp.
You will receive the "Author's Guidelines" by enail.
O sinmply visit: http://ww. add2it.conf news/ news-faq. shtm

j) I welcone all coments, questions, tips, news, topic
suggestions and other material related to tips, training and
tutorials for webnasters and entrepreneurs.

Pl ease submt your material for publication to:
<mai | t 0: news@dd?2i t. conf?Subj ect =Publ i cati on>

k) To review "Frank Bauer's Choi ce", which just may be the
ri ght conpany for you, send an email to ny autoresponder at:
<mai | t o: franks- choi ce@dd2it. conp

I) If you would like to cross |ink your web-page to "Frank
Bauer's $1, 000, 000 Web-Mall" @http://ww. mllion-mall.comto
i ncrease our Web-Traffic please read the instructions on ny
web page at: http://ww. add2it.conf go/to.pl?l =miu-crosslink

Mor edyou Newsl etter http://ww. add2it. com news/
Publ i sher & Editor: <mai | t 0: news@dd2it. conp
Mai | i ng Address: August - Si evers-Ri ng 15, 24148 Kiel, Gernany

Voi ce+Fax: +1-413-403-2654 Voice: +49-431-723536 | CQ 8036878
More contact information at: http://ww. add2it.com contact. shtn

Does your website need nore traffic? Get your website submtted
to up to 1182 search engines & directories! GQuar ant eed!
Visit: http://ww. add2it.com go/to.pl ?l =ndu-noretraffic

Are you still searching for... ? Amazing lists of resources and
the best sites to shop. The best of & about network narketing
and other resources. How to build your traffic & your business.
You will find all this and nore at: http://ww. mllion-mall.com



http://www.add2it.com/news/order.shtml
mailto:news-ag@add2it.com
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http://www.million-mall.com/
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http://www.add2it.com/ref/track.cgi?id={--add2it$m4u--}&pid=m4u
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