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| also like to welconme you to the 85th issue of the "Mredyou
Newsl etter"!

Today is Tuesday, the 0lst of July, 2003.
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The current nunber of subscribers is: 5,775

Today | have three points | would like to tell you about...

First, | really have to apol ogize for the extensive server
downtime of www add2it.comduring this |ast nonth.

| prepaid nmy current host until March 2004, but | finally nmade
the decision that | can't put up with this any longer and I am
in the process of noving to a new web host.

Second, due to the alnbst non existing interest in the
newsl etter version where | just email a short notice with
either a PDF attachnent or a PDF download |ink, | decided
to stop offering that versions now The dowload link to
the PDF version wll remain as you can see above.

Third, follow ng are the June 2003 gi veaway W nners... :)

Last nonths pronotion & survey entries giveaway W nners:

1st Prize: Subm ssion of an URL of your choice to up to 1182
search engines, link lists and multi submt sites +
Coupon for $5 off your next Add2it.com Scripts &
Servi ces order.

The wi nner is: Warren Contreras

2nd & 3rd Prize: Choice of the Free to Sell 6 eBook collection
or the Cash Flow Killer Mni Sites eBook
package incl. possibility to get nonthly
conmm ssions and upgrade to Add2you Advanced
Level + comm ssions paid for your upline +
Coupon for $5 off your next Add2it.com
Scripts & Services order.

The wi nners are: George Papazogl ou
Ji m Geor ge

Last nonths Add2it Affiliate Program gi veaway W nners:


http://www.add2it.com/ref/track.cgi?id={--add2it$m4u--}
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4th & 5th Prize: For one nonth your banner or text ad on al
affiliates index pages + Coupon for $5 off
your next Add2it.com Scripts & Services order.

The winners are: Terrence McCoy (nost visitors)
http://ww. add2i t.com ref/ hone/ cat daddy. sht n
Wayne Lockwood (nost sal es)

http://ww. add2i t.com ref/hone/ vast donai n. sht ni

Last nont hs Add2you Program gi veaway W nners:

6th & 7th Prize: For one nonth your banner or text ad on al
menbers i ndex pages or choice of the Free to
Sell 6 eBook collection or the Cash Fl ow
Killer Mni Sites eBook package incl. upgrade
to Add2you Advanced Level + conm ssions paid
for your upline + Coupon for $5 off your next
Add2you. com or der.

The winners are: Ed Cooksey (nost visitors)
http://ww. add2you. con’ now dbl up. sht m
Judith Von Cehsen (nost sal es)
http://ww. add2you. con’ now j vonoehsen. sht m

Congratulations to all wnners... :) Al wnners will receive
a separate emai|l nessage with details.

Pl ease don't forget to join our nonthly & annual giveaway at:
http://ww. add2i t. conif gi veaway. shtml or at
http://ww. add2you. cont gi veaway. sht m

K, now let's get started inmmediately ... have fun, relax and
enj oy!

Fr ank Bauer

Publ i sher & Editor of the "Mredyou Newsletter"
<mai | t 0: news@dd2i t. conp
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2) Sponsor O This Newsletter |ssue:
Utimate Merchant: MIlion Dollar Tools for The Rest of Us!

Prof essional marketers use professional tools to run their
online business. No matter what you sell, you can sell nore
with Utimte Merchant in your sleep than you can sell al
day | ong manual | y!

Put your business on 100% auto pilot with powerful tools
formerly reserved for the big boys!
http://ultimtenerchant.com x. cgi ?adm ni d=1& d=111&pi d=0

"I"m Leaving So Here Are My Secrets" - Part 2
by Mark Joyner

Part 1l: Howl Sold MIlions of Dollars in Products and Services
Over the Net on a Zero Dol lar Ad Budget

| feel really bad for the ol d-school direct narketers. At the
sane time, | have a trenendous respect for them

Geats like Ted N chol as (wonderful human being), Gary Hal bert
(hates ne - | never net him;-), Joseph Cosman (knew him
briefly, may the wonderful man rest in peace) ... These guys
really had it rough

Back then, if you wanted to sell sonething through direct
mar keting, you had to take rather significant risks.

That is, even a small direct-mail marketing test is going to
cost you a decent anount of noney. Wen you start talking about
magazi nes, TV, and radio the costs are quite prohibitive.

You may not realize how panpered we are on the Internet!

W are blessed with so many free forns of advertisenent that


http://ultimatemerchant.com/x.cgi?adminid=1&id=111&pid=0
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|'ve never had the need to branch out into other forms.

Sure, |'ve experinmented wth a few others forns of advertising
here and there, but |'ve always gone back to my "good ol d" free
| nt ernet advertising methods.

So, when | say "free Internet advertising", do you think I'm
referring to:

FFA Pages ... ? Nope.
Search Engines ... ? Nope.
Classified Ads ... ? Nope.

Unfortunately, none of the blatantly obvious free forns of
I nternet Advertising are going to get you these huge results.

The 3 main techniques | used (which | believe are the three nost
powerful techniques on the net) are:

News| etter Pronotions
Affiliate Marketing
Article Subm ssions
and sonetines various conbi nati ons thereof.

** Newsl etter Pronotions **

It's very hard to beat the power of a great offer to a warmli st
of email subscri bers.

In part | of this series | told you howto grow your lists of
enor nous size, but size, in this case, doesn't really matter

Well, it matters, but nore inportant than the size of your |ist
is your relationship with your |ist.

That is, if you pumel people with nonsense offers twi ce a day
then you aren't building up nuch of a relationship with your
list

Vll, it's a relationship of sorts. The relationship is: you
bug them they ignore you.

You shoul d provide useful value to your list. Ofer themthings
that will truly help them Over tine, they'll love you for it.

Wil e you do this, you can work in your marketing in various
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ways. (That's a whole other article - or an entire book ...)
** Affiliate Marketing **

| had hundreds of thousands of affiliates for my various
conpanies (and I'll show you how | acconplished that later in
this series), but you know what? That didn't really matter so
much.

That's right. Only about 10% of ny affiliates did anything at
all and less than 1% did anything worth menti oning.

No di srespect to the guys who tried and failed, but that's the
truth. Mst affiliate programowners won't admt this. Wy?
Vell, they want you to believe the lie: "sign up today and earn
t housands of dollars tonorrow "

Now, you can in fact get nore mleage out of the "little guys”
if you provide tools for themthat will automate for themthe
process of selling. StartBlaze was a great exanple of this. It

was so effective at getting the average guy to pass on the word
that we were able to nmake it the #37 nost visited site in the
world in 6 weeks.

But even still ... the real power of an affiliate programlies
inits ability to provide a structure for Joint Venture (JV)
mar ket i ng.

This has been a great source of power for nme. By providing
maj or players a conpelling reason (i.e. noney) to pronote ny
products for me, | was able to tap into the pronotional power
of their lists as well as ny own.

** Article Subm ssions **

This is a great technique that nost people don't have the energy
to master (that's why | created the [now unavail abl e] product
called Wb H't Machine - to automate the process of witing and
submtting articles).

Here's how it works:

a. You wite an article about a topic related to your products
and servi ces.

b. You get it published in electronic newsletters.
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c. At the bottomof your article you include an "author byline"
that tells who you are, and ... you guessed it ... what
you're selling.

This sounds quite sinple, but it's actually incredibly
effective.

VWiy? Well, when you wite a thoughtful and informative article
people who read it will automatically see you as an expert.

When peopl e see you as an expert, they are nore likely to buy
your products.

O course nastering these techniques takes practice, but, hand
on the bible, those three sinple techniques are responsible for

selling mllions and mllions of dollars of ny products and
services - all on a zero dollar ad budget.

Part 11l1: How | Found Hundreds of Thousands of Affiliates

K, this one is actually really really sinple.

Don't be surprised by the brevity of this article. And don't be
m sl ead into thinking, "because it's brief it's uninportant.”

If you're building an affiliate programthis little trick can
multiply your results 1,000 fold.

Here it is - the big secret:

~ o~ e e e e e e e e e e e e e e e e e e e o~

G ve them *anot her* reason to sign up for your
affiliate program

G ve them sonething free, and desirable, to

sign up for and when they sign up for that,
make them affiliates at the sanme tine.

~ o~ e e e e e e e e e e e e e e e e e e o o~

EXAMPLE: RO bot

In the early stages of RO bot we offered an RO bot FR E service.
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Peopl e woul d sign up just to use the free service for tracking
their ads. Sinultaneously, we would enroll themin the
affiliate program

EXAMPLE: StartBl aze

When they would sign up for the StartBl aze FR E service, they
woul d automatically be a part of the affiliate programthat sold
StartBl aze Pro.

Ti ps:

1. The fr*e thing people are signing up for needs to be
sonet hing people really want. As a rule, if you can't sel
it, you can't give it away. Wuld *you* buy it?

2. Getting people to sign up for the affiliate programis one
thing. Getting themto actually pronote your products and
services is another. This will get themin the door, it's up
to you to get themto generate sales. You have to give them
the tools and provide the notivation.

Mark Joyner is the CEO of Aesop.com the #1 Best-Selling Author
of "M ndControl Marketing. conf and the creator of sone of the
nost visited websites in the world. Mark is |eaving the

I nt ernet Marketing business and giving everything away to a

| ucky 2,000 people. The actual source code for the systens
menti oned above is included in the package as well as two data
CDs with source code for al nost every system Mark has ever
created and 18 audio CDs where Mark is grilled for hours by 14
of the world's greatest Internet Marketing experts. He gets into
even greater detail in those CDs and reveals things he has never
reveal ed before. Only 2,000 will be sold, so be sure to get
yours before they are gone:

http://ww. add2i t.com go/to. pl ?l =Far ewel | Package

STAY TUNED FOR THE REST OF THE SERI ES:

Part |V: Case Studies: How | Sold $100,000 in One Weekend and
$600, 000 i n Three Weks

Part V. How | Shot My Book to #1 on Amazon in 48 Hours


http://www.add2it.com/go/to.pl?l=FarewellPackage
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Part VI: How | Got My eBook Downl oaded One M IIlion Tines

Part VIl: How |l Shot One Site to #37 Qut of Al the Sites in the
Wrld in 6 Weks

Part VII1: Wiy |I'm Leaving, Were |I'm Going, and How | Pl anned
my Exit

4) News & Changes At Add2it, Add2you & MIlion-Mall:

This section will keep you updated on all inportant news and
updat es regardi ng: www. add2you. com
www, add2it.com & www. add2it. de
ww. mllion-mall.com& ww. mllion-mall.de

Bel ow you find out about the 6 nobst inportant news & updates
during the nonth of June.

English / Englisch:
06/ 01/03 - The latest issue of the "Mredyou Newsletter"” is

now online available in the back issues section at:
http://ww. add2i t.com news/i ssues. sht n

06/06/03 - To find the best prices in the shortest tine, check
out the new Top Selling Amazon.comlinks at:
http://www. mllion-mall.com amazon-com sht ni

06/ 26/03 - It's now al so possible to send file attachnents
t hrough the contact form at:
http://ww. add2i t.com cont act. sht ni

06/ 27/ 03 - Now you can | eave audio testinonials for any script,

service or the Mdiredyou Newsletter at our toll-free
recording line at: +1-800-609-9006 x6692

| f you are an overseas custoners, please call our
direct-dial line at: +1-617-712-3032 x6692

See the testinonials page at:

http://ww. add2it.com testinonials.shtm



http://www.add2it.com/news/issues.shtml
http://www.million-mall.com/amazon-com.shtml
http://www.add2it.com/contact.shtml
http://www.add2it.com/testimonials.shtml
http://www.add2you.com/track.cgi?id={--add2you$m4u--}
http://www.add2it.com/ref/track.cgi?id={--add2it$m4u--}
http://www.add2it.de/
http://www.million-mall.com/
http://www.million-mall.de/

Moredyou Newsl etter ... nore tips, training & tutorials
for webmasters & entrepreneurs. |Issue 85 - July 01, 2003

06/ 29/03 - Due to the al nost non existing interest in the
newsl etter version where | just email a short notice
with either a PDF attachnent or a PDF downl oad I|i nk,
| decided to stop offering that versions now. The
downl oad Iink to the PDF version wll remain.
http://ww. add2i t.com news/

Gernman / Deutsch

26.06.03 - Es ist nun auch nbglich uns Datei anhange mttels des
Kont akt f ormul ars zu senden:
http://ww. add2i t.com kont akt . sht i

"Your Mbst Val uabl e Asset™
by Bob Gsgoodby

Email to sone is sinply a way to contact friends and famly and
keep in touch. To others, it is a very inportant nethod of
comuni cating with busi ness associ at es.

Unfortunately, those who send out unsolicited ads have created a
problem for both. It seens the amobunt of Spam received daily

i ncreases geonetrically, and try as we mght, we just can't keep
ahead of the gane.

Let's tal k about sonme of the nore serious offenders. W have
all received email, and tried to respond, only to have the
response returned as undeliverable. These people forge an enai
address, and are basically dishonest. Anyone who does busi ness
with their ilk, deserves what they get.

High up on the list of "pains in the neck” are people who |i st
an aut o-responder as their return address, and programit to
send out a series of emails on a regular basis. |If you reply to
t hem and ask to be renoved, you will get at |east five or nore
emails fromthem over a short period of time. These people are
si nply naive, as they continue bothering you, even though asked
to cease and desi st.
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Another winner in this "hit parade” is the "fresh fromthe farm
newbi e" who harvests (or if they are really dunb buys a list)

t housands of nanes and starts sending out unsolicited email.

Thi nki ng they have found the keys to the vault, they start
sendi ng out Spam by the thousands. They really take offense
when their ISP (Internet Service Provider) cancels their
account .

Many people try to disguise the subject of their email. They
try to make it look |ike something else, just to get you to open
it. Don't these norons realize that if I'"'mnot interested in
their porno site, or what ever other offer they are naking,
trying to trick me isn't going to change ny mnd. |In point of
fact, it is aggravating, and if there ever was a spark of
interest in what they are hawking, that quickly di sappeared.

And don't you just love the "brain trust” who sends out his/her
t housands of emmils and shows the email address of everyone they
sent it to. Spammers who may receive their ad have just added
anot her thousand or so nanes to their I|ist.

Let's ook at the flip side of this coin. First let's agree
that we don't |ike Spam Sone people however, really "flip out”

and make it their holy grail to get even. |In the early days of
the Internet, one solution was to send back hundreds of copies
of a long docunent hoping to fill their mail boxes. That worked

for a while, but nodern email readers | et soneone preview an
emai |l and they quickly delete this "reverse Spant

Anot her group sends conplaints to the ISP of the offender. |If
the spammer used a forged address however, they quickly |earn
that this is a waste of tine. They receive back a very nice
note fromthe ISP, telling themthat the address they are
conpl ai ni ng about doesn't exist on their server. They stop doing
this very quickly, but still hate Spam

They then buy software that will parse a note and send a
conplaint to every URL or enmail address contained in the Spam
O worse yet, they conplain to sone self-appointed guardi an of
the web who does it for them This is OKif it is a legitimte
pi ece of Spam but | have seen this done by soneone who
subscribed to a Newsletter, had a very senior nonent, forgot

t hey had subscribed, and did it to the publisher.

This neans that the | SP of every single URL or email address
contained in the newsletter gets sent a conplaint. This
i ncl udes everyone who is identifiable in the Newsletter such as
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the authors of the articles, the advertisers in the Newsletter
and anyone el se who happens to have their web site listed there.
Hey folks this just isn't fair.

There are too many other ways to solve the problem of Spam
arriving in your mailbox. First of all, nmuch Spamis generated
if you use your email address on the web or in a chat room

Your best bet is get free "throw away" addresses, and when the
need for the address doesn't exist any |longer, sinply cancel it.

I f you own your own domain, use an address that you tie in with
your advertising. Wien that starts to get overloaded, and it
will, change it in your ads and filter nessages to the old
address to your trash bin.

Is it a bane or is it a boon. |If you let it control you, it
falls into the first category. But if you use it intelligently,
it can be a nost val uabl e asset to you and your busi ness.

Did you know that subscribers to Bob Osgoodby's Free Ezine the
"Tip of the Day" get a Free Ad for their Business at his Wb
Site? Geat Business and Conputer Tips - Monday thru Friday.

I nstructions on how to place your ad are in the Newsletter.
Subscribe at: http://adv-marketing.com busi ness/ subscri be2. ht m

Each i ssue, we are going to post a new question of interest for
all marketers and the best answer(s) to the question of the
previ ous issue.

The question for the next issue:

This time | have sone very interesting questions for all
webmast ers and entrepreneurs.

Pl ease be so kind and answer a short survey in regard to
how to ensure nessages arrive, effective advertising and
generating large list at:

http://ww. add2i t. com news/ nor edyou- survey. sht n



http://adv-marketing.com/business/subscribe2.htm
http://www.add2it.com/news/more4you-survey.shtml

Moredyou Newsl etter ... nore tips, training & tutorials
for webmasters & entrepreneurs. |Issue 85 - July 01, 2003

The result will be published in the next issue.

You have an interesting question you would |i ke answered?
Pl ease submt it also at:
http://ww. add2i t. com news/ nor edyou- survey. sht n

The question of the |ast issue:

Last issue | asked you to answer a short survey in regard to
| ead generating web sites, howto wite an article and downli ne
behavi or.

The results of the survey:

1. Which type of |ead generating websites are useful and produce
nore hits?
(Question submtted by: Chin Cheong Heng)

CGeor ge Papazogl ou <freddy7@el | asnet. gr>:
"Those that provide solution-oriented content and uni que
mat erial by targeting the prospects w th denographic
vari abl es. ™

Robert Nel son <nel son.robert @ttbi.conp:
"The best | ead generating website is your own on which you
have installed a formwhich is filled out by visitors to your
site either before they buy or after possibly via a pop-up."”

Wendal | Bagwel | :
"Ezine Ads are the best!!™

Dr. George R Marshall <gmarsh70@s. synpati co. ca>:
"I"'mafraid |I've had poor experiences with |leads |I've paid for
(supposedly of good quality, fresh and interested in hone

busi ness opportunities). |'ve had sone hits from Adl and Pro
and TrafficSwarmand | think they are both worth | ooking
into."

M chael L. Wite <info@arsonplace. conp:
"I have had nodest success at traffic building with free
banner exchanges, though |I haven't been very aggressive at
marketing ny affiliate offers to date.”


http://www.add2it.com/news/more4you-survey.shtml
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Li nda Wi te <capricorn59432@ uno. conp:
"These | like --- 4FreeH ts.com AutoH tsSurf.com
TrafficSwarm Hits4Pay.com AskM ky.com Sl uggysExchange. com
NoMoreH ts. com AutoVisiting.com FastFreeway.com"

Warren Contreras <warren@vi-fm conp:
"Uni que websites with an honest approach at sol ving pressing
needs. "

Takeshi and Shu | keda <kenpaypal @ nf oGener at or PRO. conp:
"The websites which have nade series of surveys and have
guar anteed | eads and al so excl usi ve.
At present only the Trafficoasis.comfounder is Fred Stedge,
has this type of |eads generation."”

Mal Robertson <cont act @websuccessuk. cony:
"l don't believe ANY | ead generating site really does the

busi ness. "
Comments: | agree with Robert that it is inportant to utilize
your own web site to collect as many | eads as
possi bl e.

This can be done several ways:

1. Ask visitors to subscribe to your newsletter or
aut oresponder. This can be done using Add2it
Mai | man Free, Standard or Pro and Add2it
Aut oRespond Pro.

2. Ask visitors to refer their friends to your site.
This can be done using Add2it ReferThem Free or
Pro. If you use additionally Add2it Mail man Pro,
t hose | eads can even be automatically added to
lists.

3. Use the so called nane squeeze techni que where
a visitor is asked for a nane and enmi| address
on your site before he / she gets forwarded e.q.
to an affiliate program URL (and if they don't
enter their data, They get forwarded anyway).
This can be done using Add2it Milman Pro or
Add2it Aut oRespond Pro.

From the service providers nmentioned | al so use that
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one that Linda & George nentioned: TrafficSwarm
http://ww. add2it.com go/to.pl?l =trafficswarm

| started as a free nenber of TrafficSwarm but when
t hey introduced the Pro nenbership, | joined right
away and | still ama Pro nenber. | get a |ot of
traffic through them and highly recomend them

| would Iike to know howto wite an article, the guidelines
and sone exanples of those guidelines. Don't tell us what NOT
to do, tell us what we need to do!

(Question submtted by: Mary Smth)

CGeor ge Papazogl ou <freddy7@el | asnet. gr>:

"Always wite articles using a "reporter like' style... share

your experiences with the reader and "tal k his |anguage" by
addressing his nost "threatening" problens and then suggest
solutions with solid proof and hard facts."

TimGlligan <livesupport @eej ayenterprises. net>:

"There is really only one way to answer this type of question.

My suggestion on "HONTO learn to wite articles is to
subscribe to as many different e-zines as you feel
confortable with, and read, read, read, each and every
article that you can get your hands on.

In a fairly short tinme, you will start to notice sone
simlarities in several of the various articles. Sone things
that should becone fairly obvious to you after just a few
articles are layout, different ways of |leading into the point
of the article, etc.

Goi ng back to ny days as a feature article witer for the
financial section of a |ocal newspaper, it was al ways
stressed to us the inportance of answering the five basic
guestions, which are Wo, What, \Wen, Were, and Wiy, in any
article that we wote for publication.

You m ght want to keep that in mnd, and nmake notes for

your sel f, whenever you are reading any article. |If these
five questions are not answered in an article, nost tines the
reader will be |l eft hanging, or wondering to thensel ves what
the article was about."

Wendal | Bagwel | :

"Wite what you would want to hear if you were the buyer


http://www.add2it.com/go/to.pl?l=trafficswarm
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What woul d make you buy your product?”

Dr. George R Marshall <gmarsh70@s. synpati co. ca>:
"Keep it short with short pithy sentences, you know what you
| earned in school, one idea or thought to a sentence; one
subject to a paragraph. Layout is as inportant as content.
Lots of white space, clear headlines in bold to catch the
readers eye. Never, ever use all caps, ever, its the mark of
an amateur. How do you spell this word and that brings up
anot her point check your subm ssion for spelling and granmar.
You m ght want to have soneone edit your article and nmaybe a
couple of friends read it first. Don't be afraid to bring in
personal exanples. But don't ranble--keep it tight and to
the point. Stay on track. Wite about what you know and/ or
what you feel passionate about. People pick up the enotion
of a piece; does it ring true. Don't bullshit! Good | uck.
Dr. George If you' d like to see sone of ny witing and a
free ezine directed to journaling go to www. Dr GeorgeM US "

Sheila Cai n <l onest ar @ onest ar mar ket i ng. conp:
"Witing articles can sonetinmes be a daunting task for sone.

The nost inportant thing, | believe is to fully know what you
are witing about. It would be inpossible to wite it any
ot her way.

Focus on one subject.

Jot down an outline using the key points that you wish to
convey to your reader. |If you are unsure of anything, do
research and nore research

Go back over your outline. Does it nmake sense to you? |[f
not, clarify.

Use pointed facts to nake your subject matter nore clear and
to give it credibility.

Always wite the truth. A ways wite wth the intention of
hel ping others. Don't turn your article into one big
adverti senent.

Stay focused. Make your point. Back it up with facts.
Don't over enphasize a product that you are trying to sell.
Let your resource box do that for you by giving specific
facts about yourself.


http://www.DrGeorgeM.US
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Wait a day. Read back over your article. If it still |ooks
good, then send it to sonme publishers.™

M chael L. Wite <info@arsonplace. conp:

"The old rule for witers applies to e-newsletters as well as
el sewhere in the witing world: "Wite what you know. " If
you don't know anyt hi ng about the subject, or if you don't
know enough about it, subscribe to all the newsletters you
can on that topic and soak up the know edge they share. Then
wite about what you' ve |earned. The guidelines will vary
fromeditor to editor, so just ask her/hi mabout them when
you submt your article.”

Warren Contreras <warren@ i-fm conp:

"What to do, Think of sonmething others would |ike to know t hat
you can provide real world answers for in a tinely fashion,
express themin colorful |anguage but not too deep in an
entertaining way to keep people involved and submt it to one
of your favorite newsletters for publication (or use it in
your own newsletter) in advance of posting it anywhere for
general distribution.”

Takeshi and Shu | keda <kenpaypal @ nf oGener at or PRO. conp:
"Sinple, clear, precise and truth."

Mal Robertson <cont act @wbsuccessuk. conp:
"Your article nust be relevant and concise. Wite fromyour
own know edge and experience, not fromwhat you think the
reader wants to ' hear'.

I ncl ude as nmany facts as you have available and 'tal k
straight'. Wite for the reader not for the witer. \Wen
you have finished read through what you have witten with an
open m nd and ask yourself whether it would (a) hold your
interest; (b) be useful and/or informative for your target
audi ence; (c) be relevant to the subject matter being

di scussed. "

Jack Scherer <jack@aychanbers. conp:
"All good articles,|ike speeches have three parts,
i ntroduction, main and conclusion. The introduction sets out
each of the main points, the conclusion is the reverse of the
intro. So it the reader didn't get it first tine they got it
2nd or 3rd.

Keep sentences short. Use jargon after you have expl ai ned
it.
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Al ways get soneone else to read it and critically review it
before you send it."

Comments: Thanks to all... great feedback! | especially like
what Sheila wote... )

Those of you that are al ready subscribes for a | ong
time (the first issue has been enailed July 1996!)
know that | personally wite nuch less articles than
| shoul d. ..

If you wite articles, |I have a joint venture offer
to you in which you can earn 50% comm ssi ons on
2-tiers, with custoners tracked with all paynment
options for 25 years:

http://ww. add2it.com ref/joint venture.shtn

3. Wiy do so many people sign up for good prograns that work and
even though they receive tried and tested strategies and
resources fromtheir sponsors to build a downline they just
sit there waiting for sonmething to happen w thout any effort
on their part?

(Question submtted by: Warren Contreras)

Ri chard Al ex <friend@maxi cash. conp:
"Too busy, not enough tine, they live in a dream of super
riches without any effort on their part."”

CGeor ge Papazogl ou <freddy7@el | asnet. gr>:
'Because they religiously wait for the "mracle program to
"knock their doors' and deemthat they are not experts in
creating a marketing strategy, so they rely on the standard
mat eri al which the program provi des.

* They have no idea about pre-selling the prospect.

* They do not know how to wite alluring sales copy.

* They do not believe in the value of the product / service.
* They don't like selling..."

Robert Nel son <nel son.robert @ttbi.conp:
"Because they don't understand what to do and are afraid to
ask."

TimGlligan <livesupport @eejayenterprises. net>:
"This is one of those situations that has becone extrenely


http://www.add2it.com/ref/joint_venture.shtml
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difficult for those of involved in Internet Marketing and are
trying very hard to be 'Totally Honest and Strai ghtforward
with all of the new people that we are getting involved under
us in any formof 'Downline' situation.

There have been, and still are, a heck of |ot of Scans,
Charl atans, rip-off artists, con artists, etc. posing as
"Sel f-Nom nated Guru's' all over the Internet.

They have | ead so many ' Newbies' to believe that all they
have to do to make a fortune on the Internet is to put up a
web site or sign up for an affiliate programand get a
"Replicated" (Cookie Cutter) site and sit back and wait for
t he truckl oads of cash to start showi ng up at their door

They have nost of the 'Newbies' running around in circles,
i ke a dog chasing his tail, signing up for this program
here, then sign up for that programthere, and then sign up
for this programand on, and on, and on until they have
drai ned themconpletely dry and in hock up to their ears.
Then they nove on to another 'Newbie' and play the gane all
over again.

As P.T. Barnum once said, 'There's a sucker born every
mnute' and the Internet is overflowng with P.T. Barnuns!

The bi ggest problens that a | ot of 'Newbies' have is trying
to separate the P.T. Barnuns fromthe really honest people
who are pronoting sone really decent prograns.

| recogni zed your nanme as soneone who has been around the
Internet for a while and you and | both know that one of THE
nmost difficult obstacles to overcone is trying to make these
peopl e understand that it just does NOT work that way!

You and | both know that ANY Internet business is just as
difficult, if not nore so, than setting up a '"Brick & Mirtar'
store on Main Street USA!

About the only difference is the fact that with nost |nternet
busi ness opportunities, you don't have to put out the
tremendous anount of 'Up Front' noney that is required with
setting up a 'Brick & Mortar' operation.

We both know that to make any kind of success in any Internet
busi ness takes a trenmendous anount of just plain D scipline,
Perseverance, and Persistence, and nost inportantly, a 'NEVER
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G VE UP' attitude."

Wendal | Bagwel | :
"People are not dedicated to success. They want it for free
and with no effort on their part.”

Dr. George R Marshall <gmarsh70@s. synpati co. ca>:

"Soneti nmes opportunities are attractive but engender fear and
hesitation. There is a tendency for a |l ot of hype on the web
and it nmakes everybody nervous; who can you trust. W know
that sites recomended are often sharing revenue wth those
who recommend them |Is the recommendation tainted by this or
is it a genuine opinion. Your question is worded in such a
way as to place all the blane for hesitation or fear onto the
person signing up. | like to shift the responsibility to the
sponsors--be careful how you communi cate, speech is actually
a sacred activity. W mght be offering tried and tested
strategies but are our potential recruits able to take
advant age of these strategies. WMst of us have heard of a
wel | known Internet entrepreneur who is |eaving the business
and has offered his whol e business tools and strategies in a
library of 20 CDs. Oobviously to take advantage of this
informati on you have to posses a certain |level of Internet
and programm ng expertise or access to sane to take advant age
of this. This opportunity is not for the newbie at all.

When this package is offered for sale this should be pointed
out and | have seen offers where it is and other offers where
it isnt."”

Shei la Cai n <l onest ar @ onest ar mar ket i ng. conp:
"Far too often people give up before they even get started.

Al'l the tools and proven techniques in the world are usel ess
if one doesn't put themto work.

Peopl e seemto be disillusioned that they can slap up a
website, join a few prograns and start nmaking noney in a
snap. Few are really willing to work the way that is
required to actually run a business on-Iine.

Many fall for the all to often over-hyped prom ses of easy
noney. They change from programto program w t hout ever
conpletely |l earning any one of them and advertising it
effectively. Internet Marketing doesn't have to be so much
trial and error. A good coach can teach al nbst anyone how
to start using good habits for success.
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On-line Marketing and noney making takes tine and
determnation. It takes a willing spirit. |It's certainly
not a place for anyone who has no true anbition or drive.
It means being prepared to work. Work hard and | ong hours.
Treat your business |ike a business, not a hobby.

BTW Never give up. Keep things in notion. Devel op strong
and positive habits. Learn fromthose who have tried
and failed but kept on trying until they have
succeeded. Listen to your sponsors. |If they are
successful, then they know what works."

M chael L. Wite <info@arsonplace. conp:

"Per haps they are wanting sonething for nothing, which we all
know cones at SOVEBODY' S expense, if not their owmn. The old
adage, 'Anything worth having is worth working for', is
certainly true of online marketing."

Li nda Wi te <capricorn59432@ uno. conp:
"Sonme people are just not nmade for this type of work and | ack
experience and encouragenent in there progranms. It helps to
have soneone there wth you who believes in your efforts and
achi evenents. A good webnaster who cares about his/her
menbers hel ps.”

Mal Robertson <contact @websuccessuk. conp:

"You al ready know the answer to this one if you think about
it. Essentially, people are |lazy and expect to sign up and
then sit waiting for the noney to conme rolling in.

That is why 95% fail. They just don't work at it!"

Comments: The answers are split into two groups... those who
say it's the peoples fault that join and those who
say it's the sponsors fault. Well, | can understand

t he points of both sides.

So who's fault is it? | would say both sides.

One one side there are the people that see all this:
"Join now, do nothing & get rich!" ads... so it's the
fault of the people who wite those ads..

On the other side those people could use sone common
sense... "If it sounds to good to be true, it
probably is..."!

To make a point: Does it help us to conplain? I
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don't think so... instead:

1. If you plan to join ANY Internet business, get
ready to do sone work... it's sinple: The nore
you work on it, the nbre success you can expect.

2. If you own a business or you are a sponsor:
Adjust your affiliate / downline building ad copy
to make people aware that there is work invol ved.

You can sinply say: The nore you work on it, the
nore success you can expect or the faster you can
expect success.

4. Are you a subscriber of the Mdiredyou newsletter?

Yes - 85.72%
No - 7.14%
Don't know - 7.14%

VWhenever we find a great product or service and tested it inside
out, this will be the place where you will hear about it.

| f you know about a great product or service that you have

al ready tested inside out, please |let ne know about it. Also if
you own a great product or service, send a sanple and a detailed
description what makes it so great to:

<mai | t 0: news@add2i t. conp

Again... only if we believe after testing it inside out that
this product or service is really of a great value, it can be
menti oned right here.

Thi s i ssues recommended product: Audi oGener at or
http://audi ogenerat or. add2it.com

The human voice has the power to influence, notivate and


http://audiogenerator.add2it.com
mailto:news@add2it.com
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per suade your prospects to click on your "Order Now' button much
faster and with | ess resistance, but until recently it was very
conplicated to add this to your web site or email nessages.

Well, not anynore... :) It's now as sinple as clicking on the
followwng link to hear e.g. ny Audi oGenerator testinonial:
http:// Pl ayAudi oMessage. com pl ay. asp?m=3128&f =HEFZPC&ps=7&p=1

O to add ny introduction nessage to ny hone page at
http://ww. add2it.com | only had to add the foll ow ng HTM
code to ny web page:

<i frame scroll=no w dt h=75 hei ght =25 franeborder=0 scrolling=no
src="http:// Pl ayAudi oMessage. cont pl ay. asp?nm=2878&f =L SYJYN&ps=3&c

=FFFFFF&M=2&h=25" >
</iframe>

There are several advantages | noticed using Audi oGenerator.

First, here are your advantages (the webnmasters):

1. As you can see above, you can add those nessages very easy
to emails or web pages.

2. Recording these nessages can be done, sinply by calling a
toll-free recording |ine.

3. If you e.g. located outside the US (like nme) or if you |ike
to put sonme nusic behind your recording as | did in the
above exanpl es, you can sinply record your nessage on your
PC and upl oad your recording in your nenbers area.

4. You can easily collect custonmer audio testinonials. It's
very easy for themand they don't have to spend a dine...

Please try it, call my toll-free testinonial recording line
at: +1-800-609-9006 x6692

| f you are from overseas, you can call ny direct-dial line
at: +1-617-712-3032 x6692
And second, here are the advantages for your visitors:

1. They don't have for your site to |oad any |onger, because
your web pages |oad as quick as before, even if you add


http://PlayAudioMessage.com/play.asp?m=3128&f=HEFZPC&ps=7&p=1
http://www.add2it.com/ref/track.cgi?id={--add2it$m4u--}
http://PlayAudioMessage.com/play.asp?m=2878&f=LSYJYN&ps=3&c
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several audi o nessages to a page.
2. Custoners don't have to spend a dinme on |leaving their

testinonial on your toll-free testinonial |ine.

| have seen this brand new technol ogy al ready being used on the
web pages of several, so called, marketing experts |ike:

Al exandria K. Brown (The E-zine Queen)
Al ex Mandossi an (Marketing wth Postcards)
- Stephen Pierce
(The Whole Truth - http://ww. add2it.con go/to. pl ?l =under oat h)
- Joe Vitale (M. Fire)
- Armand Morin
(SP Generator - http://ww. add2it.conl go/to.pl?l =spQg)

| am sure that you agree that they wouldn't do that, if this

techni que woul dn't help to increase sales. :)
And as you can see, | ampersonally using this technique on ny
web site as well... and let nme tell you: | just love it! )

This technol ogy nmakes it so easy for your custoners to | eave you
great audio testinmonials... sinply by calling your toll-free
recording |ine.

It is so easy and so powerful... if you haven't checked it out
yet, | recomend to do that right now. .. before any one of your
conpetitors does... ;)

Summary - | highly recomend to check out Audi oGenerator at:

http://audi ogenerat or. add2it.com

8) Newsletter Notes & Policies:

a) Please feel free to forward this newsletter in its entirety
to your friends and associates. This information may not be
el ectronically or otherwi se transferred for any other reason.
Al rights reserved.

BTW | nmade the PDF version of this newsletter brandabl e!


http://www.add2it.com/go/to.pl?l=underoath
http://www.add2it.com/go/to.pl?l=spg
http://audiogenerator.add2it.com

b)

d)

f)

9)

h)
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What does that nean? You can now downl oad a snal
brandi ng tool at:

http://ww. add2it.com go/to. pl ?l =brander

and use it to custom ze many of the links to Add2it.com
& Add2you.comwi thin the PDF version of the newsletter
with YOUR OWN Add2it Affiliate ID and / or Add2you
Menbers | D.

When you pass it now around as a freebie or gift to other
people... you can earn comm ssi ons!

Privacy statenent: Your nanme and email address will never
be traded or sold with any third party.

To subscribe to the "Moredyou Newsletter" visit:
http://ww. add2i t.com news/
or send an email to: <mailto:subscribe-miu@dd2it. conp

When you subscribed you supplied the foll ow ng dat a:
First nane:

Last nane:

Emai | address:

To edit your nane, please visit:

http://ww. add2i t.com nmp/ ed. cgi ?mdu="emai | *

(Repl ace "emai | with your enail address)

To unsubscribe fromthis free newsletter please click here:
http://ww. add2i t.com nmp/ unsub. cgi ?mdu="enmai | *
(Repl ace "emai | with your enail address)

or send an email to: <nailto:unsubscribe-mu@dd2it. conp

To receive a back issue of the "Mredyou Newsletter",
pl ease download it fromthe newsletter section at:
http://ww. add2i t.com news/i ssues. sht n

Disclaimer: Wiile | believe that the sponsors ezine
advertisenment is ethical, | cannot be held responsible for
any clains nmade by third-party adverti sers.

I f you would like to be the sponsor of next nonth's issue,
pl ease send an email to the autoresponder at

<mai | t 0: news- sg@dd2i t. conp.

You wi Il receive the "Sponsorship Cuidelines" by email.

O sinply visit: http://ww. add2it. conf news/ order. shtn

If you' d like to wite an article with tips, a training


http://www.add2it.com/go/to.pl?l=brander
http://www.add2it.com/ref/track.cgi?id={--add2it$m4u--}&pid=m4u
http://www.add2it.com/mmp/ed.cgi?m4u=^email^
http://www.add2it.com/mmp/unsub.cgi?m4u=^email^
http://www.add2it.com/news/issues.shtml
http://www.add2it.com/news/order.shtml
mailto:subscribe-m4u@add2it.com
mailto:unsubscribe-m4u@add2it.com
mailto:news-sg@add2it.com
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article or a tutorial for webmasters or entrepreneurs,

pl ease send an email to the autoresponder at

<mai | t 0: news- ag@dd2i t. conp.

You wi Il receive the "Author's Guidelines" by emil

O sinply visit: http://ww. add2it. conf news/ news-faq. sht ni

j) I welcone all coments, questions, tips, news, topic
suggestions and other material related to tips, training and
tutorials for webnasters and entrepreneurs.

Pl ease submt your material for publication to:
<mai | t 0: news@dd2i t. con?Subj ect =Publ i cati on>

k) To review "Frank Bauer's Choi ce", which just may be the
ri ght conpany for you, send an email to ny autoresponder at:
<mai | t o: franks-choi ce@dd2it. conp

) I'f you would like to cross |ink your web-page to "Frank
Bauer's $1, 000, 000 Wb-Mal|" @http://ww. mllion-mall.comto
i ncrease our Web-Traffic please read the instructions on ny
web page at: http://ww. add2it.con go/to.pl?l =mdu-crosslink

Mor edyou Newsl etter http://ww. add2i t. conl news/
Publ i sher & Editor: <mai | t 0: news@dd2i t. conp
Mai | i ng Address: August - Si evers-Ri ng 15, 24148 Kiel, Germany

Voi ce+Fax: +1-413-403-2654 Voice: +49-431-723536 | CQ 8036878
More contact information at: http://ww. add2it.com contact. shtn

Does your website need nore traffic? Get your website submtted
to up to 1182 search engines & directories! Guar ant eed!
Visit: http://ww. add2it.conigo/to. pl?l =mdu-noretraffic

Are you still searching for... ? Amazing lists of resources and
the best sites to shop. The best of & about network marketing
and other resources. How to build your traffic & your business.
You will find all this and nore at: http://ww. mllion-mall.com

(C) 2003 by Frank Bauer (except as noted)
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